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Abstract

There is unanimous agreement that the small industrial organizations are an essential source of
economic growth. This study aimed to identify the impact of marketing strategies on marketing
performance of Palestinian small business organizations. This objective is tested in five sectors
of the small manufacturing industries in the West Bank. In this study The researcher used the
descriptive and analytical approach because it suits the nature of the study. The questionnaire
was designed primarily as a tool to gather preliminary data from a stratified random sample a
total of (400) owners and managers of small organizations. (345) questionnaires have been
retrieved and subjected to analysis using statistical analysis package (SPSS) A number of
statistical methods have been used in the study, such as the arithmetic average, standard
deviation, and Cronbach Alpha test, and the correlation coefficient, and regression coefficient.

The researcher suggested a model consisting of four marketing strategies (product strategy,
pricing strategy, distribution strategy, and promotion strategy. (The financial measure, consumer
behavior, and competitiveness have been used as dimensions to measure marketing performance.
Problem of the study was to try to identify the most important marketing strategies of Palestinian
small business organizations, and the impact of these strategies on marketing performance.
Accordingly, the researcher formulated five hypotheses, branched out by sub-hypotheses. After
the testing the hypotheses, the study reached several conclusions, the most important being the
following findings:

1- The total score of the marketing strategies used in the small business organizations in
Palestine were high. The most important marketing strategies were the product strategy,
followed by the pricing strategy in the second order, and distribution strategy in the third
place, and in the final standings promotion strategy.

2- The total score for the measures marketing performance in the small business
organizations in Palestine were high. And that the most important marketing
performance metrics, was the financial measure of dimension of performance marketing,
and consumer behavior. Then came the consumer behavior in the second ranking scale,
while competitive measure came in the last order.

3- That there is a positive impact of marketing strategies on the marketing performance with
its three dimensions.

In the light of the findings of the study, the researcher recommends the following: The necessity
of paying attention by the owners and directors of the organizations for the two strategies of
promotion and distribution. He also recommended the need to guide organizations to develop
their capabilities in the areas of production through the use of modern machinery, as well as
product diversification, to provide a high quality and low cost of the product, and affordable
prices and competitive capabilities. He also recommended fixing competitive prices to ensure
adequate building market share for their products, as well as strengthening the relationship with
the consumer to ensure the satisfaction and loyalty of the product. He also recommended
developing and activating the role and performance of official institutions, lending institutions,
and commercial chambers and NGOs to develop the capacity of such organizations.
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