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Abstract

The aim of this study was to investigate the behavioral characteristics of the
consumer and find out the nature, causes and variables of this behavior, as well as
This study attempts to clarify the importance of studying the internal factors of the
(perception and motivation and learning) and external factors (social, economic
and cultural) and see the impact on the marketing opportunities that could be made
available to the business organizations | have been using the descriptive analytical
.method to do the study

It contains study on the four chapters are divided as follows the first chapter
(marketing and consumer behavior) may this chapter is divided into four sections
dealing with First research marketing concept and its components and stages of
development, but Mahbut two tackles steps the marketing process and the modern
concept of marketing and marketing strategy, in Section The third was the concept
of consumer behavior and the importance of study and the factors affecting it, and
ways to modify, the fourth section has dealt with the concepts of satisfaction and
loyalty among consumers. Chapter 1l (marketing opportunities and promotional
mix) was divided into three sections dealing with the first section the concept of
marketing opportunities and how to identify them and analyzed, and the second
section dealt with the concept of promotional mix and its impact on marketing
opportunities, and in the third section has been dealt with the impact of the
promotional mix and knowledge of the characteristics of behavioral consumer on
marketing opportunities. The third chapter (the division of the market and
consumer behavior) have been divided into three sections dealing with the concept
of the first research division of the market and the requirements of effective
division, and the second topic addressed strategies for segmenting the market, then
the third on marketing research and consumer behavior. As for the fourth quarter
and last (field study) has been divided into four sections dealing with the first
section About the company under study, and the steps and procedures of the study,
while the second section dealt with the display and analysis of data have been dealt
with hypothesis testing, while the fourth section has dealt with the findings and
.recommendations that emerged from the this study



The study has come up with many results. The most important ones are the

following:

1-

o-

In order to achieve successful marketing opportunities and many competitive
advantages, it is very crucial for organization to study the changes in the
consumers’ values and believes as well as the size, structure, level of
education, and the income of the population.

The technological progress in information contributes to providing many
opportunities to business organization because it offers new products and
creates new markets.

The marketing opportunities can be through the excellence in all the
components of the marketing mix (product, promotion, pricing).

Good knowledge about the consumer’s behavioral characteristics contributes
to putting forward marketing and promotional strategies through which the
business organizations can achieve huge competitive advantages.

The successful promotion is the one that based on studying the behavioral
characteristics of the consumer and hence is distinguished by its ability to
attract this consumer and increase their motivation.

Marketing segmentation helps the company to know which sector is going to
serve in a better way and hence achieving success and growth in the market.

The study has come up with many recommendations. The most important ones
are the following:

1-

2-

3-

The necessity of taking care of marketing researches, particularly the
consumers and of promotion researches, and establishing specialized
administrations in this field inside the business organizations.

The necessity of training the market managers in business organizations in
order to develop their knowledge about the factors that influence the
consumer’s behavior and providing them with the most modern techniques
and the can use in this field.

The necessity for greater orientation to the electronic market and making use
of the opportunities and the advantages this market offers.



4- The necessity of taking care of the researches of purchase motivation. In this
regard, it is a must that to make use of expert psychologists to benefit from
their experiences and expertise.

5- Drawing the attention of business organizations towards the importance of
the research and development which can comprise all the variables of the
marketing mix.

G
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