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Abstract

Touched on the role of marketing costs in the marketing of banking services , lies the
importance of research in the visibility of the use of modern methods is certainly modern
methods in system costs in the marketing of banking services as a requirement of salt to
determine marketing costs , especially that of cost accounting relies on detailed system more
accurate in explaining the ingredients more from the branches of other accounting , and
represented the research problem in the banks to consider marketing costs as a mere burden
incurred by the entity during the year and then received in the income statement under the
terms of general and administrative expenses without feeling a yield of these costs . The
research seeks to achieve the following objectives highlight the methods used in the
marketing of banking services in Sudanese banks and determine the appropriate method of
the ways costs to identify and measure the cost , calendar marketing methods followed in the
costs of marketing of banking services , find a style to identify and measure the cost of
services in the banking sector .

And represented the research hypotheses are as follows :

1. The absence of a system for accounting costs of marketing services affect the marketing
of banking services to the Bank of Khartoum .

2 . There is a relationship between the costs of marketing and marketing of banking services.
3 . Bank of Khartoum management look to identify and record and analyze marketing costs
affect the marketing of banking services .

The study used a descriptive analytical method through which the collection of
information represented in the sources and references , books and the Internet and
unpublished research survey to prove the validity of these assumptions , which reached from
which the findings and recommendations .

The most important results are:

1 . Management Bank of Khartoum is convinced the establishment of a system for
accounting costs of marketing their banking services .

2 . Bank of Khartoum management consider that the yield of calculating the costs of
marketing its  service banking less than the amount spent on it
The recommendations are:

1. The need to create a management system for the Bank of Khartoum accounting costs of
marketing their banking services .

2 . Need to change the perception by the bank's management to calculate the yield of the

costs of marketing services less than the amount attached to it.
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